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INTEGRATED DESIGNER

The Art of bringing
DESIGN & COMMUNICATIONS together

Seamlessly uniting visuals and words to
transform complex ideas into clear, compelling
and engaging experiences that connect with
people and inspire meaningful action.

R 07941082269 B stutt65@hotmail.com @ tuttcreative.co.uk (in] Linkedin
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PROFESSIONAL SUMMARY

Award-winning Integrated Designer with over 25 years' experience delivering
high-quality visual communications across print, digital and multimedia platforms.

Proven expertise in graphic design, digital content, brand development and
customer-focused communications within large organisations, public sector bodies
and agency environments.

Highly proficient in Adobe Creative Suite, with a strong track record of improving
customer experience through clear, accessible and engaging design.

Experienced brand guardian, communicator and collaborator, comfortable working
across multiple stakeholders and channels.




CAMPAIGN FOR CHANGE

St John Ambulance | Modernising an Iconic Brand

The Challenge

Rebranding St John Ambulance required modernising a highly recognisable heritage organisation without losing
the trust, authority and emotional equity built over more than a century. The challenge was to evolve the iconic
cross symbol into a contemporary, scalable identity that could unify fragmented regional applications while working
seamlessly across emergency vehicles, clinical settings, community fundraising, corporate training and digital
platforms. The new brand needed to convey reassurance, credibility and accessibility within a regulated healthcare-
adjacent environment, while also creating a flexible visual system — typography, colour, imagery and templates

— that enabled consistent national rollout and long-term brand governance.

My Role

| led the creative development of a new brand logo and visual identity for St John Ambulance, translating the
organisation’s heritage and values into a modern, cohesive brand system. My role encompassed concept development,
refinement of the iconic cross symbol, typography and colour palette selection, and the creation of a scalable visual
language that could operate consistently across print, digital, vehicle livery and community environments.

| developed core brand guidelines, photography style, application templates and supporting assets to ensure clarity
and consistency nationwide, while collaborating with stakeholders to secure alignment and support a smooth
organisational rollout.

The Outcome

The new identity for St John Ambulance delivered a confident, contemporary brand that retained the authority and trust
of the original mark while creating a unified visual system across the organisation. The refined logo and supporting
visual language improved clarity, consistency and visibility across emergency vehicles, training materials, fundraising
campaligns and digital platforms, strengthening national recognition. Supported by comprehensive guidelines and
templates, the rollout enabled regional teams to apply the brand consistently, enhancing public perception and
positioning St John Ambulance as a modern, professional and accessible first aid charity.
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CAMPAIGN FOR CHANGE

St John Ambulance | Modernising an Iconic Brand
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MAGAZINE AND EDITORIAL DESIGN

Pearson Qualification Services




COMMUNICATION DESIGN

Delivering the right message, to the right person, at the right time
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NICE INFOGRAPHICS

Improving Healthcare Communication

Client: National Institute for Health and Care Excellence (NICE)
Role: Media Relations Executive (Design)
Challenge: Communicating complex health data simply

Solution: Created engaging infographics for social media

MULTIMORBIDITY
When SOmeone @.—.g.

has tTWO or

more
long-term
health conditions. %

NICE (& as e Sioens

WHAT NOTTO DO
WITH ANTIMICROBIAL DRUGS
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THRESHOLDS FOR DIAGNOSIS
OF DIABETES IN PREGNANCY

Midwives should diagnose women with
gestational diabetes if they either:
» have a fasting plasma glucose level
of 5.6 mmol/litre or above,
« or a 2-hour plasma glucose level
of 7.8 mmol/litre or above.
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CAMPAIGN

Driving Community

Sutton Housing Partnership

DESIGN

—ngagement

T A
the
o][e]
Bluabell
dog walk

’ - b — . e |
. CoNbacl o o momrrmt st s b1 i 1
L

Thee By Dosg i 6 Cisminq) B0 3 Area AmAT e
I et e G b e st o et i g Wl
i o it walcing o s bor Lo
W Tt st ol oo amasing dege.
--.-ulu.-.:lirﬂ-h"ﬁ'l“"":h
e gl T L T
A remesber you dor seed & dage milk
L el e ol PRt

{,  Caning
v Partrers

Sutton
Housing
Partnership

Improving Housing Together

Your

sLppart coula create

£

Caifi M2oartners. ong . U

PP

Canine
Partners

a Larng

e DArtnersmins ke On

& DA
o Beormar P e e S § A N il e
whag T B He ross jaf e COSIRY 0 et Pepandd
T gl w5 ot b s pskady o e e ek e
o L P P e, o e e e [ il
s e The v n e
PPE Ol Bl TP Snll 0t T et e il e ! it e |
rei Py dleapired B Do e opry soderradie e T nf
1 Sy bl e # Lol ey - e e e
Al (oAl el el e 8 P i, T 30 T SR
Lt by s il B e Coapln by felen [igiend s i for
FERRT e LN ) S Py e, T A e ey AT
g irop, J Pereats A il v Py e s, | e it

Wi o ad ey pier A o ed e e A e g
- L Ll

Amazing dogs

rAnNSIOrmang ines

i b w T o D Farman,
i T do i o fuirther rroe
P o S o] [ g g .
Canine Parin
LHASE HR0 &

Canine Partners

Caling for iy

" Dhl s a6 1
- V1 e 1) gy -
the: L Tr— Pt

Ambulance

» Liinn
VoIS el b their quessine

St John Ambulance



PHOTOGRAPHY

Consistant, Direct, Stimulating

Photography comes down to one word: vision.

Call it imagination, or seeing; it all comes down
to the same thing: the abllity to envision a final
result iIn your mind’s eye, & then to make it so
with your tools at hand.

Using my extensive commercial photography
and features experience, | offer a wide range of
creative photographic styles including ‘reportage,
news, editorial, product & corporate headshots,
together with a creative thought through
approach to a photographic brief that really

brings a photographic project to life.

| pride myself on producing quality work with
a professional attitude & the ability to work well
with people.
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IN PARTNERSHIP

Interpreting briefs. Delivering Solutions

Clients: Department for Education (England), Department of
Education (Northern Ireland), the Welsh Government and the

Scottish Government

Role: Digital Content Design and Communications Specialist

Challenge: Support the work of the International Large-Scale
Assessments team at Pearson, across multiple education research
projects, including the PISA 2025 Main Study, the PIRLS 2026
Field Trial and Main Study, and the TIMSS 2027 Field Trial

Solution: Created a wide range of creative items, from
infographics and digital assets to pupil-facing materials such as
wellbeing guides and certificates tailored to different age groups




=XIBITION AND SIGNAGE

An opportunity to engage your audience

5t lohn
Asrmbulance

o

Creating a safor
working environmaent

StJohn
Ambulance

First aid training

Wish 5¢ John Ambulance first 2id
trakneng, yoad can be the diffeenoe
benween a lie lost and a ffe saved

T setmhy o sor sounay, ool S TR0 4000
= ey e e ek g e g Uk

sjavorg.uk

+

>
Uy

St John

Ambulance

E Sutton
Haousing
Parinership

You can't always prevent accidents
But you can be prepared

PRI g, e

Communities for Life

Communities for Life

i 0 h n
-‘ﬂ :
. B .
E' il !
(o | gy
Working cogether 1o delivar
horrims and commiunities whare

Ambulance

mldents el happy and secure






